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#SNEB2020: What Food Future?

Collaborating Across Food Sectors To Enact Relevant, 
Effective, And Innovative Nutrition Education 
Strategies – Session Description

The Dietary 
Guidelines for 

Americans 
challenges a 

multitude of food 
sectors and systems 
to take active roles 

in improving 
consumer nutrition 

behaviors. 

Nutrition education practitioners in the food 

sector, e.g., in supply chain, food retail, and 

consumer services segments, can provide 

unique insights and “lessons learned” for 

enhancing education collaborations toward 

improved nutrition behaviors.   

#SNEB2020: What Food Future?

Session Objectives 

Learning Objective 1:  Attendees can describe opportunities for nutrition 
education across the food system.

Learning Objective 2:  Attendees can articulate a systems- approach view of 
food systems and how nutrition educators from various segments of the food 
sector are creating meaningful educational programs and resources for 
consumers.

Learning Objective 3:  Attendees can develop resources and identify 
collaborators for evidence-based nutrition education strategies across the 
food sector.  

#SNEB2020: What Food Future?

Session Reflects Updated View of “Food Sector” 
Contributions to Nutrition Education 

2015 DGA FutureLearn

Nutrition 
Educators 
Practice in 

Each 
Segment of 

the Food 
Sector  

Supply 
Chain

Retail

Consumer 

Services
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#SNEB2020: What Food Future?

SNEB Division:  From “NEWI” to “Nutrition Educators in 
the Food Sector (NEFS)” 

NEFS Mission:  

Provide a focal division within SNEB with an emphasis on (1) creating awareness and sharing 

the experiences, practices, challenges, and insights of research and programming conducted by 

nutrition educators and nutrition communicators in the food sectors, i.e., the segments of the 

food chain, including farming/growing; commodity/trade (e.g.., dairy, produce, protein foods, 

fruits, and grains); food manufacturing; supermarket, and restaurant sectors, and their related 

nutrition/H&W centers; and (2) promoting awareness and collaborations among nutrition 

educators across SNEB membership and divisions on consumer nutrition education and 

behavioral research, resources and programming initiatives and practices in the food sectors 

which focus on improving the eating patterns and lifestyles of consumers aligning with the 

DGA. 

Moving From “Food Industry” to “Food Sector” Aligns with 

Socio-Ecological Framework Recommendations 

#SNEB2020: What Food Future?

Farm To Table Nutrition Educators Play Vital Role  

• The food sector makes up about 20% of nation’s economy

• About 2.1 million farms

• About 935,000 restaurants and more than 200,000 registered food 
manufacturing, processing, and storage facilities

• More than 1.5 million people directly involved in food 
manufacturing, supplying, and servicing the food products that 
American consumers and businesses need every day

• Food sector operations and employees are essential for public 
health

• Nutrition educators in food sector – supply chain, retail, consumers 
services – have unique set of experiences and challenges

• Opportunities to bridge across sectors toward improving consumer 
nutrition behaviors, reducing food insecurity, and promoting better 
foods 

Data Source:  Dept. of Homeland Security

#SNEB2020: What Food Future?

Essentiality of Food Sector Offers Unique Opportunities to 
Learn About Challenges and Opportunities to Promote Better 
Nutrition Habits and Equitable Access to Healthier Food 
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USDairy.com @NtlDairyCouncil #DairyNourishesLife

Collaborating Across Food 
Sectors to Enact Relevant, 

Effective and Innovative Nutrition 
Education Strategies

Perspective from the Supply Chain
Katie Brown, EdD, RDN, Senior Vice President, Sustainable Nutrition

USDairy.com @NtlDairyCouncil #DairyNourishesLife

Katie Brown, EdD, RDN
Senior Vice President, 
Sustainable Nutrition

National Dairy Council

@Katiebrownrdn

USDairy.com @NtlDairyCouncil #DairyNourishesLife

“Great discoveries 
and improvements 
invariably involve 
the cooperation of 
many minds.”

-- Alexander Graham Bell

Scientist & Inventor of the 

telephone

USDairy.com @NtlDairyCouncil #DairyNourishesLife

Bringing to life the dairy 

community’s shared vision 

of a healthy, happy, 

sustainable world, with 

science as our foundation

USDairy.com @NtlDairyCouncil #DairyNourishesLife

Defining the supply chain

Nutrition and food systems, HLPE, 2017

Who is a part of the food supply chain? Types of organizations working on 

behalf of farmers and food producers

USDairy.com @NtlDairyCouncil #DairyNourishesLife

Long-standing commitment to research, public health 
and nutrition education to address timely issues

Elmer V. McCollum, PhD

Dairy Research Center University Partnerships

Provide cross-cutting collaboration between industry and academia

1915 – 2020+ 

Additional 

research 

collaborations 

across the 

U.S. and globe
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USDairy.com @NtlDairyCouncil #DairyNourishesLife

Rooted in partnerships and collaboration

NDC resources reviewed under USDA oversight

USDairy.com @NtlDairyCouncil #DairyNourishesLife

Working with schools to provide consistent nourishment 
for U.S. children

Childhood hunger 
in the U.S. is 

widespread; 15+ 
million 
children live in 
families that 
struggle to put 
enough food on 
the table National school meal 

programs currently 

feed 30+ million 
children  

Helped start school meal 

program in 1940s at White 

House Conference on 

Children to address 

malnutrition and food 

insecurity from WWII –

Since adapted to meet new 

concerns, like chronic 

diseases in children

Addressing a public health need

USDairy.com  @NtlDairyCouncil #DairyNourishesLife

Enhancing wellness opportunities in schools

Updated report to be 

published 

Fall 2020

We can't make kids smarter, 

but with improved nutrition and 

physical activity, we can put a 

better student in the chair.

- Robert Murray, MD, Department of 

Pediatrics, The Ohio State University

USDairy.com @NtlDairyCouncil #DairyNourishesLife

COVID-19 impacts every facet of the supply chain

Harsh realities during the pandemic

Closure of schools across the 

U.S. reduced channel that ~30 

million food-insecure children 

rely on for nutritious meals 

every day

Loss of jobs has challenged 

millions of additional Americans 

with food insecurity – putting 

pressure on food banks to serve 

many more clients/families

Restaurant service is 

limited, so Americans are 

eating a lot more at home

USDairy.com  @NtlDairyCouncil #DairyNourishesLife

Getting more milk to people during COVID-19

220,000+ 

gallons of milk 

delivered in NY 

alone 

Coronavirus Food Assistance 

Program started May 2020

USDairy.com @NtlDairyCouncil #DairyNourishesLife

Adapting supply chain to fight food insecurity 
while schools are closed

#ForSchoolsSake

COVID-19 Emergency School Nutrition Fund 

• Gives schools critical resources needed to 

feed students

$5M+ 
raised
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USDairy.com @NtlDairyCouncil #DairyNourishesLife

COVID-19 magnifying biggest issues of our time

• Protecting the earth’s 

natural resources

• Ensuring food, 

nutrition and water 

security

Cannot be solved alone…

USDairy.com @NtlDairyCouncil #DairyNourishesLife

Addressing global food and nutrition security 
with dynamic collaboration

Webinar Series Food Insecurity/Food Banking 

Supervised Practice Concentration 

Feeding America’s Healthy 

Food Bank Hub

USDairy.com @NtlDairyCouncil #DairyNourishesLife

Providing resources to train the next 
generation of nutrition professionals

• Developed by 24 
content experts 

• Pilot tested by 19 
sites (2017-2018)

• Launched in 2018

Sustainable, Resilient and Healthy Food 

and Water Systems Curriculum

https://eatrightfoundation.org/why-it-matters/public-education/future-of-food/sfs/

USDairy.com @NtlDairyCouncil #DairyNourishesLife

Acting on SFS: A Nutrition-Focused Framework

USDairy.com @NtlDairyCouncil #DairyNourishesLife

The dairy community 
has made aggressive 
commitments for the 
environment

WATER

AIR

LAND

WATER

Environmental stewardship

goals for air, land and water: 

• Become carbon neutral or better 

• Optimize water use while 

maximizing recycling 

• Improve water quality by optimizing 

utilization of manure and nutrients

USDairy.com @NtlDairyCouncil #DairyNourishesLife

Dairy farmers are continuously 
progressing to become more 

sustainable…
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USDairy.com @NtlDairyCouncil #DairyNourishesLife

Closing thoughts

Approach collaboration with a solutions-oriented frame 

Recognize that the supply chain has deep expertise in agriculture and nutrition  

Supply chain helps nutrition educators bring “farm to table” to life. 

NationalDairyCouncil.org @NtlDairyCouncil #DairyNourishesLife

Thank you!

19 20
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Hilary Thesmar, PhD, RD, CFS, FMI 

www.fmi.org

Family Meals

Americans Believe that Family Meals are Beneficial

Source:  FMI/Rodale 2016

71% of parents say they would like to eat 
DINNER with their child every single night

Source: 2019 U.S. Grocery Shopper Trends

...but, Family Meals Often Fail to Happen

Days Per Week of Family Meal Success Among Adults with Children

Possible 
Family 
Meals 

(Days/week)

Meals 
Eaten

With 
Family, 

Prepared at 
Home

FAMILY 
MEALS as % 
of Possible

BREAKFAST 7.0 4.9 2.0 29%

LUNCH 7.0 5.6 1.4 20%

DINNER 7.0 6.3 3.6 51%

21.0 16.8 33%

Source:  FMI U.S. Grocery Shopper Trends, 2019

3            
Time

Top Barriers to Family Meals

Source: “Family Meals Annotated Bibliography” Pennsylvania Nutrition Education Network

The 
Benefits 

and Values 
of Family 

Meals
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The 
Benefits 

and Values 
of Family 

Meals

Source: Journal of Pediatrics and Child Health, Nov. 2013

Supplier Partners 
Supplier Partners

1.Arctic Apples
2.Barfoots UK
3.Best Choice
4.Bread SRSLY
5.Bumble Bee Foods, LLC
6.Campbell Soup Company
7.CapriSun
8.Coca-Cola Bottling Co. 
Consolidated
9.Conagra
10.Chobani, Inc.
11.Davidson's Safe Choice Eggs
12.Dole
13.Eggland's Best
14.Family Finest/Champion 

Foods
15.Kelloggs
16.Libby's
17.Live Gourmet
18.Mars, Incorporated
19.McAirlaids
20.McCormick
21.Milford Valley
22.Minerva Dairy
23.Mom Made Foods
24.Monsanto 
25.Monte Bene
26.Mrs. Budd’s
27.NatureFresh Farms
28.Nestle, Inc. 

29.Nielsen
30.Oscar Mayer
31.Progressive Grocer
32.Racconto
33.Rainier Fruit
34.Red Gold, Inc.
35.Schwan Food 
36.Smithfield Foods Inc.
37.The J.M. Smucker Company
38.The Coca-Cola Company
39.The Kraft Heinz Company
40.The Scone Shop
41.The Zen of Slow Cooking
42.Unilever

Community-
Partners 

Community Partners
1.AFCS
2.Advancing Retail
3.AICR
4.Alabama Department of Public Health
5.Alabama Grocers Association
6.American Bakers Association
7.American Frozen Food Institute
8.American Heart Association
9.American Dairy NE
10.Amy Gorin Nutrition
11.AZ Dept. Of Health
12.Beat the Rush Delivery
13.Bowling Green State University 
Nutrition
14.CA Grown Fruit
15.Cans Get You Cooking
16.Certified Angus Beef
17.Choose My Plate
18.Common Threads
19.Communities That Care
20.Connecticut Food Association
21.Culinary Health Education for Families
22.Cut to the Chase Nutrition
23.Dairy Council of California
24.Denver Enviro Health
25.Denver Healthy Eating Active Living
26.DinnerTime
27.Dr. Joan Salge Blake
28.Eat Right Illinois

29. Eat Right PA
30.Erie Cty Health Dept
31.Farm to Table Talk
32.FDA Food
33.Fish Wise
34.Grain Foods Foundation
35.Growing Chefs
36.Half your Plate
37.Healthy Aperture
38.Healthy Eating
39.HHS Extension 
40.Hispanic Food Communications Inc.
41.International Food Information Council
42.IN Dietitians
43.Iowa Egg Council
44.Jump with Jill
45.K-State Research
46.KY Food Bank
47.Litton Entertainment
48.Liz’s Healthy Table
49.M&E MFG. Co., Inc.
50.Maine Snap-Ed
51.Manna Food Center
52.Marion VA Medical Center
53.McDaniel RD
54.Meal Makeover Moms
55.Michigan Apples
56.Michigan Retailers Association

57. Mid-Atlantic Barbecue Association
58.Minnesota Grocers Association
59.MN Beef Council
60.MO Grocers Assn
61.Myxx
62.Nashville Academy of Nutritionists and 
Dietetics 
63.National Dairy Council
64.National Fisheries Institute
65.National Frozen & Refrigerated Foods 
Association
66.National Pasta Association
67.National Pork Board
68.National Turkey Federation
69.NC Retail Merchants Association
70.New England Dairy
71.New Jersey Food Council
72.Newton Health and HS 
73.Nielsen
74.North American Meat Institute
75.Nutrition Connections LLC
76.Ohio Eggs
77.Oklahoma Grocers Association
78.Partnership for Drug Free Kids
79.Partnership for Food Safety Education
80.Patricia Bannan
81.Progressive Grocer
82.Produce for Better Health Foundation

83. Produce for Kids
84.Produce Marketing Association
85.Rosie Applications
86.Seafood Nutrition Partnership
87.Sealed Air Food Care
88.Shari Steinbach
89.Sheah Rarback
90.Shopper Matters
91.Shop To Cook
92.Smart Brief
93.SQFI
94.Sound Bites RD
95.The Kids Cook Monday
96.The Cattlemen’s Beef Board
97.Today's Dietitian
98.Tomato Wellness
99.Tulane PRC
100.USDA
101.Utah Department of Health
102.Wayside Food Programs
103.Wisconsin Grocers Association

Research About Family Meals 

Robson et al.

Family Meal Frequency, Diet, and 
Family Functioning: A Systematic 
Review With Meta-analyses

Journal of Nutrition, Education and 
Behavior

Vol 52 (5), 553-564

https://doi.org/10.1016/j.jneb.2019.12.012

www.fmi.org

Resources:

https://www.fmi.org/family-meals-
movement/make-meals-happen

Family Meals 

Can you have too 

many family meals?

Image from the CDC www.fmi.org
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Necessity is the 
mother of invention”

We learned a lot about 
necessity over the past 
five months!

www.fmi.org

Needs -

www.fmi.org

Solutions to Shift Supply Chains 

www.fmi.org

Shifting Production to Essential Supplies

www.fmi.org

Solutions to Shift Workforce Resources

www.fmi.org

• We can shift quickly when we need to do so

• Consumers adapt very quickly

• Partnerships are essential 

• Planned and unplanned!

Final Thoughts
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Collaborating Across Food Sectors to Enact Relevant, Effective 
and Innovative Nutrition Education Strategies

PERSPECTIVE FROM CONSUMER SERVICES

Alice Henneman, MS, RDN 

• University of Nebraska-Lincoln 
Extension Educator, Emeritus

• Past recipient, Helen Denning 
Ullrich Award of Excellence in 
Nutrition Education 

• Nutrition is my profession and 
my passion!   

• Twitter / Instagram:
@alicehenneman 

Key
words

“If you want 
to go fast, go 
alone. If you 
want to go far, 
go together.”

(Attributed to an African 
proverb)

“Consumer service” examples:
Leveraging resources and unifying messages among 

food sectors across the food system 

Some Possible Types of Collaborations

Subject matter 
person(s) +
food-related entity 
[i.e. grocery store]

Public sector subject 
matter person(s) +
industry sector subject 
matter person(s) [i.e. 
discussion group around 
an issue, joint or 
interactive presentation]

Public sector subject 
matter person(s) +
industry sector subject 
matter person(s) +
food-related entity [i.e. 
farm or plant tour plus 
presentation] 

1 2

3 4

5 6
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Collaborations can be large or small

Someone once asked 
the bank robber, 
Willie Sutton, why he 
robbed banks. 

“I rob banks because 
that’s where the 
money is.”

Collaborations 
at locations 

where 
consumers 
make food 

choices

Collaboration With Grocery Stores

Collaboration 
With Farmers’ 

Markets

Collaboration With a
Community Supported 

Agriculture (CSA) Farmer

7 8

9 10

11 12
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Collaborating 
With Different 

Sectors 
Throughout 

the Food 
System: Better 

Together

Worried about collaborating with others 
representing “industry”? 

6 blind men and the elephant

Fan 

Tree trunk  

Wall   

RopeSnake

My Starting Place for Sector Collaboration: USDA Commodity Groups

USDA commodity research and promotion 
programs (funded by checkoff programs) 
▪ Industry-funded commodity  research, education 

and promotion programs have the goal of 
providing a unified message within the
commodity group. 

▪ Promoting a commodity as a whole instead of by 
individual businesses means everyone in the 
industry benefits through increased sales, 
consumer awareness and higher overall demand. 
Many have local program staff as well as national

▪ 19 of 21 are related to food

▪ Oversight by USDA’s Agricultural Marketing 
Service  Sample programs 

• American Egg Board
• American Lamb 

Board
• Cattlemen's Beef 

Board
• Fluid Milk 

Processors 
Promotion Program

• Hass Avocado Board
• Highbush 

Blueberry Council

• Mushroom Council
• National Dairy 

Promotion & 
Research Board

• National Honey 
Board

• National Mango 
Board

• National Peanut 
Board

• National Pork 
Board

• National Potato 
Promotion Board

• National 
Watermelon 
Promotion Board

• Popcorn Board
• United Sorghum 

Checkoff Program
• United Soybean 

Board

USDA commodity food-related research and promotion programs

13 14
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Did you know this about USDA 
commodity research and 
promotion programs? 
▪ Materials undergo governmental review

▪ Information based on peer-reviewed 
research 

▪ Health claims must be consistent with FDA 
regulations

▪ Follow the government’s dietary guidance
(Dietary Guidelines, MyPlate etc.)

▪ More information and links to websites at: 
https://www.ams.usda.gov/rules-
regulations/research-promotion

119 pages! 
FDA Defined Terms and Marketing Terms & Additional Guidance for Health Claim Messaging

FDA Defined Terms and Marketing Terms & Additional Guidance for Health Claim Messaging Food Safety
Terms Describing How an Animal or 
Commodity Was Raised or Grown

Social Media Guidelines

Sample Social Media Content Questions
CRITERIA YES NO NOTES

Is the source from which we are curating reputable? Don’t 
Use

Is the source an authority on the subject and seen as credible 
and believable by the general public?

Is the source negative in nature or argumentative Don’t 
Use

Does the source or content carry any political or controversial 
undertones?

Don’t 
Use

Is the content timely and informative? 

Is the content sharable and compelling?

Is the content evergreen or time sensitive? (If time sensitive, 
needs to be prioritized to get information out.)

19 20

21 22

23 24
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Dairy
Beef

Pork Sorghum

Other Collaborations & Mini-Collaborations 

Use common sense and science-based knowledge as you explore 
collaborations in areas of potentially mutual benefit. 

Be open to invitations to tours, presentations, etc. offered by industry-
based groups for you to get to know each other better.

If you are employed in the public sector, it may work best to collaborate 
with industry “sector” groups vs. a specific company. However you might 
be an “invited speaker” for a company who delivers a message that 
supports common goals.

“Look 
before you 
leap but do 

leap!”
- Judith Dodd, past 

president, Academy of 
Nutrition & Dietetics 

25 26
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For More Information 
▪ USDA Research & Promotion Programs – links to programs in left 

sidebar plus overview of how these programs function, at: 
https://www.ams.usda.gov/rules-regulations/research-promotion

▪ Guidelines for AMS (Agricultural Marketing Service) Oversight of 
Commodity Research and Promotion Programs (PDF) at 
https://www.ams.usda.gov/sites/default/files/media/RPGUIDELINES092
015.pdf

31
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