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A healthy food environment strategy that uses evidence-based
practice to improve the healthfulness of foods offered at parks.

Eat Smart in Parks (ESIP) is:

Fruit & Granola | Snack Packs
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# Belief Systems

® Religion
oo
® Lifestyle

* Homes * Body image

Establishments
® Other Community Settings

& Demographic Factors

(e.g. age, gender, soCioeconomic
s:tah.usfawttl'ni:itr. disablity
status

& Psychosocial Factors

o Knowledge and Skills

* Gene-Environment Interactions
s Other Personal Factors

Source: US Dietary Guidelines


Presenter
Presentation Notes
Concession fare as meal for youth in sports (Thomas, Nelson, Harwood, & Neumark-Sztainer, 2012).
Available options are typically consistent with the type of fare available at fast food or convenience stores (Laroche et al., 2014)
Signage and advertisements provide food cues; food cues increase children’s intake of food items, especially when attention is directed to them (Folkvord, Anschütz, Wiers, & Buijzen, 2015).
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Why parks?

Municipal parks are important community environments for
promoting health through physical activity

@ University of Missouri




I

&zt) Smart

Wm%@
But...

Access to and promotion of healthy foods in parks is limited.

@ University of Missouri



Presenter
Presentation Notes

Menu – West Plains
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Long-term goal:

Improve healthy food:

-Access New tasty _
treats

-Environment at the

-Ma rketing conctess;ons
stan

Increase
healthy

Change food
social

norms intake


Presenter
Presentation Notes
CDC evidence-based approach – improving access to healthy foods and beverages in public service venues.
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Presenter
Presentation Notes
Source: https://mostateparks.com/campgrounds/harry-s-truman-state-park
http://www.ci.washington.mo.us/index.asp?Type=B_BASIC&SEC={B4311346-F70E-4ED4-B52A-2A75F22950AE}
http://www.ofallon.mo.us/parks&rec/ozzie-smith-sports-complex




@ University of Missouri

Most important motivating factor for parks
serving healthy food

6% 2% 27%62% M Customer Demand

B Improved health for
consumers

m Affordable purchasing

M Convienence

® Marketing support

2013 MPRA Member Survey Results
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Approach: ESIP Toolkit

Based on IOM Nutrition

Standards for Foods in Nutrition Guidelines

Schools

NUTRITION STA
‘ FOR FOOBS IN SCHOOLS

Wy
ealthier
Nouth

CALORIES:
Snacks/side items
* Mo more than 250 calories per item

Entrees
Mo more than 500 calories per item

Allowed nut, nut or seed butter and seeds without added
fat or sweeteners).

FAT:
» No more than 35% of calories from total fat

o No more than 10% calories from saturated fat.

o 0 gm trans fat (< .5/serving).
Allowed nuts, seeds .nut butters and low fat cheese
without added fat or caloric sweeteners) per serving.
Snack mixes with nuts and other foods aren't exempt from
the 35% fat limit.

SUGAR:

» No more than 35% of calories from sugar per serving,
allowed; fruits or vegetables without added sugar or
caloric sweeteners.

* No more than 3.75 grams sugar per ounce (30 grams
sugar per 8 oz) of yogurt, pudding. frozen yogurt or milk
desserts.

SODIUM:
Snacks/side items
» 270 mg or less per serving.

Entrees
» 800 mg or less per serving.

*Separate entrée
and snack
guidelines

*Simpler beverage
guidelines


Presenter
Presentation Notes
Image source: https://www.iom.edu/Reports/2007/Nutrition-Standards-for-Foods-in-Schools-Leading-the-Way-toward-Healthier-Youth.aspx
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Approach: Training
MPRA/ State Park Conferences e MPRA Regional Meetings

:“ February 26-March 1
= 2013 Tan-Tar-A Resort
\-\ La = =
N V» ‘_‘."’“"" s e
.
| |

WWW.meopark.org
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Approach: Technical Assistance

e Menu Assessment/Analysis

Food Item Portion size Calories Fat Sugar (<35% cals) | Sodium (< 270mg)
(<250 calories) | gmsfat/serv %cals Yocalssat trans | gm/serv %cals/s | gm/ser

Corn Dog 1 corn dog 130 9 43% 12% 0 6 13% 470

Pizza 154 g 430 19 40% N% 0 10 9% 920

Shaggy Dog 1shaggy dog | 690 205 53% 20% 15 3 13% 2415

Big B's Pulled 1 sandwich 570 17 7% 1% 0 42 9% 1870

Pork Sandwich (1bun, “4 0z

(with BBQ, pork)

sauce)

FROZEN TREATS

Ice Cream 1cup 160 11 62% 39% 0 9 23% 55

Banana Split

Ice Cream 1cup 180 11 55% 35% 0 11 4% 85

Cookiesand

Cream

Flavor Ice 1pop 5 0 0% 0% 0 6 96% 0

Squeeze Pop

Ice Cream 1 sandwich 130 45 7% 15% 0 14 7% 113

Sandwich




@ University of Missouri

Eat | Smart
Qﬁn Parks

Approach: Technical Assistance

* Environment Assessment

5. ADVERTISING,
PLACEMENT ETC

ltem S Count/# ! ~ . Commenis

'# of adverts visible outside building on

hm!l:hng}

#of advert;s, '\..l.lli;'lhlﬁ around park (on fences,
i)
# adverts on bullding dedicated to featuring '
healthy food items :

# of adverts aruund.ﬁark dedl:ated 'ta
healthy rcud Items
# of healthy adveds placed at eyaleue!

#of hea-liﬁy frems ptaced at eyelevel

4 of healthy items with signage (shelf talkers
elc :|

=y @J@'@Qz % —

@w%

#of héalthy ltems in hlgh traffic areas
(windows ei.)

# healthy snacks/drinks at regisier

Signage visible to kids on playgraund,
playing fields or while seated in stands?


Presenter
Presentation Notes
Assessment of marketing and physical food environment
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Approach: Menu and Marketing Changes

CONCESSIONS MENU

Concessions Menu

Hot Food Q

Pizza Pocket $2.00
Hot Dog £2.00
Pr{:lzel-k?é ~ §1.50

ey
Corn Dog > $1.50
Nachos with Cheezse $1.50

Extra Cheese $0.50
Candy $1.00
Reese's

Twix

Snickers

M&M's Flain & Peanat
Kit Kat
Laffy Taffy

Starburst

Sour Straws
Ring Pop
Pixy Stix $0.50

Gum 3/%0.25

Beverages é
Soda  se $1.50 1. $2.00

Pepsi, Diet Pepai, Me. Dew,
Dr. Pepgper, Diet [k, Peppar,

Sierra Mise,
Water £1.50
Gatorade $2.00

Slushies sm $2.00 1,.$2.50

80.50 Ice Cream Sandwich $1.00

Jolly Rancher Popsicle $1.00

Caori Sun £0.50
Berry, Frse Dk, & Graps
Snacks

. ot
Peanuts $1. 00" /:;:
Popcorn sm: $1.25 1,.52.50 m

e

Sunflower Seeds $0.75 o
Chips §1.00 '
Cheetos, Dorisos, RuiThe, SustChips
Pickle $0.75 0%
Fruit Snacks $0.50
Bary N Cherry, Strawberry, & Mixed Fruit
Frozen
Malt Cup $1.50

HOTFOOD

DRINKS

SNACKS

CANDY FROZEN

Concessions Stand Located at Center of Athietic Complex:
[w#) Healthy Choloes in GREEN

Bosco Plzza Stick ...

__”__lﬁ'ISD
l__lﬁ"lSD
....$15D

Corn Dog ...
Nachos and thees@
Pretzel andCheese
Hot Dog.........
Extra theese

% 100% Apple Julce 50+
@ Warter ...... bl
Caprl Sun 50+
Gatorade .... .
Slushles.......cc..e... T -

Soda .. s
Popsie mﬂaﬂ l:rmppm- nhlnrwppm-
Siarra Mist « ML Dow » Swoot Tea - Mug Root Baar

% String Cheese .. SR o
% Apple Slices & Caramel Dlp - |
% Carrots & Ranch Dip. =
% Go-Gurt.......... 1
& Sunflower See =

Frult Snacks..

Pickle.. 75

Chips ..

Chioebos = Dortte:s [Kachi or Cool Ranch) » Sun Chips « Rutfies (Onginal]
Smaill

POPCOM...cc.ccoeeens e T 5150 5@s0

S 100% Julce Bar ............ T E— 50¢

S Go-GU...coianianns I

Jolly Rancher P'opsl-::le ................... 5

Chocolate Chip lce Cream Sandwich..... 515

Malt Cup.... . 5

Ring Pop.....

$1 Candy

Foese's » Twix+ Snlckers » Kt Kak - Phoy St

HAMs [Plain or Poarur) «Starburst « Skitties - Sour Straws

Hy-Vee Items

Fruit & Granoks
Yogurt Cup
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Approach: Post Assessment and Surveys
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SNAP-ED EVALUATION FRAMEWORK

Nutrition, Physical Activity, and Obesity Prevention Indicators

ENVIRONMENTAL
SETTINGS &0

WORK, LEARN,
SHOP, AND

PLAY
llilltl s

SECTORS OF
INFLUENCE

READINESS & CAPACITY
SHORT TERM (5T)

GOALS AND INTENTIONS
5T1: Healthy Eating
5T2: Food Resource Management

ST3: Physical Activity and Reduced
Sedentary Behavior

5T4: Food Safety

ORGANIZATIOMNAL
MOTIVATORS

575: Need and Readiness
5T&: Champlons
STT: Partnerships

MULTI-SECTOR
CAPACITY

5T&: Multi-Sector Partnerships
and Planning

CHANGES
MEDIUM TERM (MT)

BEHAVIORAL

CHAMNGES

MT1: Healthy Eating

MT2: Food Resource Management

MT3: Physical Activity and
Reduced Sedentary Behavior

MT4: Food Safety

ORGANIZATIONAL
ADOPTION AND
PROMOTION

MT5: Nutrition Supports
MT6: Physical Activity and
Reduced Sedentary Behavior
Supports

MULTI-SECTOR
CHANGES

MT7: Government Policies
MTE: Agriculture

MTS: Education Policies
MT10: Community Design and
Safety

MT1: Health Care
Clinical-Community Linkages

MT12: Social Marketing
MT13: Media Practices

EFFECTIVENESS & MAINTENANCE
LOMNG TERM (LT)

MAINTENANCE OF
BEHAVIORAL CHANGES

LT1: Healthy Eating
LT2: Food Resource Management

LT3: Physical Activity and Reduced
Sedentary Behavior

LT4: Food Safety

QRGAMNIZATIONAL
IMPLEMENTATION AND
EFFECTIVEMNESS

LT5: Nutrition Supports Implementation
LT&: Physical Activity Supports Implementation
LT7: Pregram Recognition

LT8: Media Coverage

LT9: Leveraged Resources

LT10: Planned Sustainability

LT11: Unexpected Benefits

MULTI-SECTOR IMPACTS

LT12: Food Systems

LT13: Government Investments

LT14: Agriculture Sales and Incentives
LT15: Educational Attainment

LT16: Shared Use Streets and Crime
Reduction

LT17: Health Care Cost Savings

LT18: Commercial Marketing of Healthy
Foods and Beverages

LT19: Community-Wide Recognition
Programs

POPULATION RESULTS (R)

TRENDS AND
REDUCTION
IN DISPARITIES

R1: Overall Diet Quality
R2: Fruits & Vegetables
R3: Whole Grains

Ra: Dairy

RS: Boverages

R&: Food Security

R7: Physical Activity and
Reduced Sedentary Behavior

R&: Breastfeeding
R9: Healthy Weight
R10: Family Meals
R11: Quality of Life

CHANGES IN SOCIETAL NORMS AND VALUES

APRIL 2006


Presenter
Presentation Notes
CDC evidence-based approach – improving access to healthy foods and beverages in public service venues.
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Environmental Settings:

Organizational Motivators-Short-term

Readiness and Need (ST5)
ST5a. Number and types of ESIP trainings completed-Internal

Qualtrics reporting survey

ST5b. Number of park sites where a menu and environment
assessment have been completed-Assessment Tool

Champions (ST6)

ST6a. Number of champions- ESIP tracking tool

ST6b. Number of SNAP-Ed sites that benefit from intervention
ST6c. Accomplishments- ESIP tracking tool, photos
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Environmental Settings:

Organizational Motivators-Short-term

Organizational Partnerships(ST7) *Priority*

ST7a. Organizations that regularly meet and exchange information
that contributes to changes that support healthy eating- MOCAN list

ST7b-c. Description of relationship depth and accomplishments- ESIP
tracking tool
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Environmental Settings:

Organizational Adoption and Promotion- Medium Term
Nutrition Supports (MT5) *Priority*

MT5a. Number of sites that make at least 1 change to improve
healthy eating

MT5b. Total number of policy changes

MT5c. Total number of systems changes

MT5d. Total number of environmental changes

MT5e. Total number of promotional efforts for a PSE change
MT5f. Reach

Measurement tools:
e ESIP tracking tool
e Internal Qualtrics reporting survey
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Environmental Settings:

Organizational Implementation and Maintenance- Long Term
Nutrition Supports Implementation (LT5)

LT5a. Number of sites that make multicomponent changes
LT5b. Total number of components per site

LT5c. Total number of sites with PSE change

E University of Missouri

Measurement tool:
e Internal Qualtrics reporting survey-aggregate information
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Keys to Success

Internal partnerships
e MU Extension

e School of Journalism- Health Communication Research Center
e Department of Parks, Recreation and Tourism =

External partnerships

*  Missouri Council for Nutrition and Activity (MOCAN)
Missouri Department of Health and Senior Services
Municipal Parks and Recreation Departments
Missouri Park and Recreation Association (MPRA)
Local Public Health Agencies
Missouri Foundation for Health
Food distributors/grocers

WU % ¥ % WN

S= funders
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Keys to Success

Capacity of Extension UNIVERSITY OF MISSOURI
e Graphics team @ =
e Evaluation expertise EXtenSlon
e Studentinterns Live. And Learn.

e Regional Extension Specialists

Your one-stop source

t PRACTICAL EI]UGATI[]N WA

on almost anything. %=
\

Services are free to parks
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Keys to Success

Customer (both parks and their patrons) driven approach

@ University of Missouri

Baby Steps
Funding
e Missouri Foundation for Health
MO Department of Health and & INTERVENTIONS:
Senior Services/CDC _ B
e SNAP-Ed beginning 2015
Designated NCCOR “Emerging intervention” =
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The Challenges

Concern about profit
margins

Perishable nature of
healthy options

Foodservice capacity of
parks- equipment and
staff

Unpredictable park
attendance

Social norms
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Thank you!

Cindy DeBlauw RD, LD
deblauwc@missouri.edu

extension.missouri.edu/mocan/eatsmartinparks



mailto:deblauwc@missouri.edu
http://extension.missouri.edu/mocan/eatsmartinparks/
http://extension.missouri.edu/mocan/eatsmartinparks/
http://extension.missouri.edu/mocan/eatsmartinparks/
http://extension.missouri.edu/mocan/eatsmartinparks/
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